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“Whenever I'm watching a movie and I see a case of really obvious product placement, I can't help but 
roll my eyes.  

But product placement is everywhere, from the famous Mini Cooper car chase in the 2003 film The 
Italian Job to the cans of Mountain Dew rewarded to the winning team on CBS's television 
series, Survivor. 

And while some instances of product placement are pretty subtle and tasteful, others are so obvious 
they're groan-worthy. 

So how does product placement work? How much does it cost? And what are the best examples of 
product placement in movies, television shows, and music videos? Let's dive in.” 

Why Is Product Placement a Thing? 

“While many people think of movies when they think product placement, television actually accounts 
for almost 71.4% of all paid placements -- and about 75% of all broadcast-network shows feature 
placements of some kind. Video games and pop music are other popular industries for product shout-
outs. 

And it's all about context. In the popular 1955 American film Rebels Without a Cause, James Dean used 
an Ace Comb -- and suddenly every cool teenage boy had to have one, resulting in a big increase in sales. 
Why? Because the comb was part of a storyline and an image that boys at the time could easily buy 
into.” 
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“According to a Priceonomics analysis, products placed into storylines can be a lot more successful for 
brands than traditional advertisements, like TV ads. It's easier to sell a viewer on the value of a product 
if they're emotionally invested in the storyline in which it's presented, rather than a viewer who's 
watching an ad totally out of context. Plus, it's far too easy to skip ads and zone out during ads 
nowadays, anyway. 

And it turns out product placements pretty cost-efficient in comparison to advertisements.” 

  



How Much Does It Cost? 

“Product integration into multiple episodes of primetime television series can cost a brand $3–10 
million (with full-series deals exceeding $50 million). As for integrations into movies? You're looking at 
tens of millions of dollars. However, those figures are cheap compared to the 30-second ad spots on 
television -- especially since people can tune out or skip the ads. 

"A typical TV spot will cost $350,000 on average to shoot, and tens of millions to run for a few small 
flights -- most of which will be skipped or will fail to register for one reason or another," Priceonomics 
reported. 

The appearance of name brands in productions tend to beg the question: How much did [brand name] 
have to pay for that? You might be surprised to learn that, while some brands pay between hundreds of 
thousands and several million dollars, many placements are actually done for free. Turns out that movie 
and film and music producers love forming alliances with brands and are eager to incorporate them into 
productions. 

For example, Hershey Foods didn't pay anyone in the movie industry to have Reese's Pieces used in the 
iconic film E.T. Instead, it agreed to promote E.T. with $1 million worth of advertising in exchange for the 
product placement in the movie. Worth it? You betcha: Hershey's profit increased by 65% during the 
movie's run. 

Clearly, the cost and logistics of each product placement varies on a case-by-case basis. Let's take a look 
at some of the most obvious -- and then least obvious -- product placements in film, television, video 
games, and music.” 

1) Reese's Pieces in E.T. The Extra Terrestrial (1982) 
https://youtu.be/AfAzUAxWELU 

“The famous appearance of Reese's Pieces in E.T. bears repeating. Hershey didn't pay a dime to the folks 
behind the scenes at E.T. to have their candy placed prominently in the movie, but they did strike a deal 
to spend $1 million on advertising promoting the movie in exchange for that product placement. 

Originally, Steven Spielberg wanted M&Ms in the movie, but Mars reportedly turned him down because 
Universal Studios was unwilling to show them the final script before they started filming. They missed 
out: Hershey ended up seeing a 65% profit increase as a result during the movie's run.” 

2) Pizza Hut, Doritos, Reebok, Nuprin & Pepsi in Wayne's World (1992) 
https://youtu.be/KjB6r-HDDI0 

“One of the most ridiculously obvious instances of product placement in film is also one of my favorites. 
It's that scene in Wayne's World that makes fun of product placements, while simultaneously 
promoting products from Pizza Hut, Doritos, Reebok, Nuprin, and Pepsi. 

At one point in the scene, Garth -- who is dressed head-to-toe in Reebok -- shakes his head and 
says, "It's like, people only do things because they get paid, and that's just really sad." It's laugh-out-loud 
funny.” 

  

https://youtu.be/AfAzUAxWELU
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3) BMW Z3 in GoldenEye (1995) 
https://www.youtube.com/watch?v=0AQwyily4Fc  

“We couldn't mention product placement and James Bond without a nod toward the fictional spy's love 
of BMWs. He drove Aston Martins in Bond movies until 1995's GoldenEye, when he switched it out for 
the BMW Z3 Roadster.  

"In retrospect, BMW’s placement of the Z3 into Goldeneye seems quite risky," wrote the folks at 
Priceonomics. "Had the movie been pushed back half a year (not an uncommon practice in Hollywood), 
BMW might have been stuck advertising its previous year’s model in a new movie." BMW paid $3 million 
for the placement -- but then made $240 million in advance sales alone.” 
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4) BMW Mini Cooper in The Italian Job (2003) 
https://youtu.be/2bkNfQBLCJw 

“The real star of The Italian Job is not a person but a car," explained film critic Stephanie Zacharek in her 
review of the 2003 film, The Italian Job. 

“The car chase scene that would become famous featured three BMW Mini Coopers in three different 
colors. The original 1969 film featured an old model of Mini Cooper, so when the film's producers asked 
BMW if they could use the newer model for the remake, they agreed -- and provided more than 30 cars 
for use in the film. And it worked: BMW saw a 22% increase in sales in the year the film was released 
over the previous year.” 

5) Ray-Ban in Risky Business (1983) & Top Gun (1986) 
https://youtu.be/Zcsyogp_gAw 

“Given the Ray-Ban Wayfarer's popularity over the past several decades, it's hard to believe the 
sunglasses manufacturer considered canceling the line at one time.” “At the time, the Wayfarer 
sunglasses Tom Cruise modeled in that movie were pretty much biting the dust. Annual sales were only 
about 18,000.” Their survival -- and huge popularity -- is thanks to the 1983 film Risky Business, for 
which the brand attributes the sale of over 360,000 pairs of Wayfarers.” 

https://www.youtube.com/watch?v=0AQwyily4Fc
https://youtu.be/2bkNfQBLCJw
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“Three years later, the producers of another Tom Cruise movie partnered with Ray-Ban, this time their 
Aviator line for 1986's Top Gun. As a result of the movie, sales of aviator sunglasses increased by 40%.” 
 
“By 1989, Ray-Ban had sold more than four million of the Wayfarer model. A bit of trivia for you: Audrey 
Hepburn wore Wayfarers in Breakfast at Tiffany's, Don Johnson wore them in Miami Vice, Bruce Willis 
wore them in Moonlighting and ol' Tom Cruise tried them on again for Top Gun. Why such the gap 
between Audrey and the 80's revival? Well, in 1982, Ray-Ban inked a contract with a product placement 
company: $50,000 per year to put Ray-Bans in movies and television.” 
 
6) Marlboro, Coca-Cola & KFC in Superman (1980) 
https://youtu.be/vkfUUqowQjA 

Many of the product placements in the 1980 version of the film Superman were much more subtle. 
Check out the fight scene in the video clip below, and see if you can spot the least obvious placement of 
all: the KFC box on the car dashboard. 

Note Changes In Tobacco Advertising Regulations: 
1970 – TV ads banned 
2003 – Billboards banned 
2005 – Global sports advertising ban 
2007 – considered in movie ratings 

7) FedEx Cast Away 
https://www.youtube.com/watch?v=2ZwIsMzga_c 

“You cannot escape the product placement of Fed-Ex in Cast Away. It's literally everywhere. And what 
great publicity — when Fed-Ex manager Chuck Noland washes up on a deserted island, he collects all of 
the Fed-Ex boxes that washed up with him. While he ends up opening most of them to aid in his survival 
on the island, he leaves one unopened and returns it to its rightful owner when he makes it back to land 
many years later. How's that for reliability? CEO Fred Smith even had a cameo in the movie. And what 
did Fed-Ex pay for all of this? Absolutely nothing. They were reluctant to allow their image and brand to 
be used at first — the plane crash scene really bothered them. But ultimately, they decided that the 
movie had a good message and the brand awareness they would get would be worth it.” 
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8) Seinfeld – Junior Mints 
https://www.youtube.com/watch?v=M29A6rZpKqk 

"Who's gonna turn down a Junior Mint? It's chocolate, it's peppermint, it's delicious!" “Were truer 
words ever spoken? But it might not have been that way — other candy companies were originally 
asked for permission to place their product in that episode. Not seeing the humor in having their bread-
and-butter fall into the open chest cavity of a patient, Seinfeld was turned down by M&Ms and 
Lifesavers (among others) before finally getting to the Junior Mint people. No money exchanged hands 
between Tootsie Roll (Junior Mints' parent company) and Seinfeld producers. With the amount of 
product exposure Junior Mints gained from that episode, that's quite a deal.” 

9) Toy Story - Slinky, Etch-a-Sketch, Mr. Potato Head 
https://www.youtube.com/watch?v=tNAhN6Lpr1M 
 
“I am a testament to the power of the product placement in Toy Story. But I'll get to that in a minute. 
When the movie came out in 1995, classic toys like Mr. Potato Head and Slinky weren't doing so great. 
After being featured as characters in the Pixar/Disney film, sales soared immediately. Etch-a-Sketch saw 
a 4500 percent boost. Slinkys were no longer being produced because they weren't profitable. Post-Toy 
Story, Slinky received 20,000 orders, which revitalized the company. Mr. Potato Head sales jumped 800 
percent. And that's where I come in. I am a sucker for those big displays at Disney World and Disneyland 
where you can go through the bin of Potato Head parts and shove as many will fit into a box for $19. I 
have a ridiculous number of parts, from Tinkerbell's wings to Dumbo's ears to Cruella DeVil's purse. 
That's double branding right there. Genius.” 

10) “I, ROBOT” 
https://youtu.be/3HpIZrOH4zc 

“I, Robot” takes place in a dystopian future (2035 A.D., which is terrifyingly close) in which humans are, 
in the opinion of Chicago Detective Del Spooner, played by Will Smith, becoming way too reliant on 
technology. Spooner isn’t a fan of robots, and he often clings to nostalgic mementos from older times. 

“This includes Converse Chuck Taylor All-Star sneakers, which Spooner wears throughout the movie. 
There’s also a popular scene in which Spooner unboxes a fresh pair, which is filmed from several angles 
and makes the shoes look great. This is a great example of product placement that’s obvious enough to 
highlight the brand, but done tastefully enough that it’s not cringe-worthy.” 
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